: EXECUTIVE SUMMARY

91BUDGET _TOTAL PHILIP MORRIS
a0 12/31/91 1991 BUDGET RECAP
PRINT OUTDOOR GRAND
ESTABLISHED BRANDS MAGAZINFS ROP SUPPS/ 1IOTAL BBAND CORP. QUT-OF STADIA IQTAL NON- _TOTAL
ESrs BQOLS POOLS PQCK.§ SCHED,

HL SMM  SMM MM MM MM MM sMM  SMM SMM MM
MARLBORO (MEDIUM & ULTRA LIGHTS INCLUDED)

CURRENT PLANNED EXPENDIMTURES 47.3 10.4 0.4 58.1 52.3 188 3.6 6.0 80.5 0.0 138.6
1991 FINAL BUDGET 475 10.4 4.4 62.3 52.3 187 2.6 6.0 80.6 0.0 142.9
DIFFERENCE: 3RD REVISED VS ANAL BUD. -0.2 0.0 -4.0 -4.2 0.0 -0 0.0 0.0 -0.1 0.0 -4.3
MERIT (MENTHOL INCLUDED)
CURRENT PLANNED EXPENDITURES 6.1 0.0 0.7 6.8 0.0 5.6 0.1 0.0 5.7 0.0 12.5
1991 FINAL BUDGET 8.5 0.0 0.7 7.2 0.0 5.4 0.1 0.0 5.5 0.0 12.7
DIFFERENCE: 3RD REVISED VS FINAL BUD. -0.4 0.0 0.0 -0.4 0.0 0.2 0.0 0.0 0.2 0.0 -0.2
BENSON & HEDGES
CURRENT PLANNED EXPENDITURES 9.6 0.0 0.2 9.8 0.0 3.8 0.0 0.0 3.8 0.0 13.6
1991 FINAL BUDGET 9.4 0.0 0.2 9.6 0.0 3.7 0.0 0.0 3.7 0.0 13.3
_ DIFFERENCE:_3RD REVISED VS FINAL BUD. 0.2 0.0 0.0 0.2- 0.0 0.1 0.0 0.0 0.1 0.0 0.3
~ ZHRGINIA SLIMS (PARENT+SUPERSLIMS INCLUDED)
CURRENT PLANNED EXPENDITURES 15.5 0.0 1.6 17.1 0.0 22.8 0.3 0.0 23.1 0.0 40,2
1991 FINAL BUDGET 18.7 0.1 1.6 17.4 0.0 22.8 0.0 0.0  22.38 .0 40.2
DIFFERENCE: 3RD REVISED VS FINAL BUD. -0.2 -0.1 0.0 -0.3 0.0 0.0 0.3 0.0 0.3 0.0 0.0
PARLIAMENT :
CURRENT PLANNED EXPENDITURES 4.3 0.1 0.2 4.6 46 16 21 0.0 6.3 0.0 10.8
1991 FINAL BUDGET 4.3 0.1 0.2 4.8 4.6 16 a1 0.0 6.3 0.0 10.9
DIFFERENCE: 3RD REVISED VS FINAL BUD. 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
CAMBRIDGE (CAMBRIDGE LOWEST INCLUDED)
CURRENT PLANNED EXPENDITURES 0.0 2.8 2.2 5.1 0.0 0.0 0.0 0.0 0.¢ 0.0 5.1
1991 FINAL BUDGET 0.0 2.9 2.2 5.1 0.0 9.C 0.0 0.0 0.0 0.0 5.1
DIFFERENCE: 3RD REVISED VS FINAL BUD. 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
ALPINE
CURRENT PLANNED EXPENDITURES 0.0 0.0 0.0 0.0 0.0 2.7 0.8 0.0 3.5 0.0 3.5
1991 FINAL BUDGET 0.0 0.0 0.0 0.0 .0 2.7 0.8 0.0 3.5 0.0 3.5
DIFFERENCE: 3RD REVISED VS FINAL BUD. 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
BRISTOL (BRISTOL LOWEST INCLUDED)
CURRENT PLANNED EXFENDITURES 0.0 0.2 0.5 0.7 0.0 0.0 1.5 0.C 1.5 8.0 2.2
1991 FINAL BUDGET 0.0 0.2 0.5 0.7 0.c 0.0 1.5 0.0 1.5 0.0 2.2
DIFFERENCE: 3RD REVISED VS FINAL BUD. 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
BUCKS
CURRENT PLANNED EXPENDITURES 7.5 0.5 1.1 8.1 0.0 108 0.4 0.0 11.2 0.0 20.3
1991 FINAL BUDGET 75 0.5 1.1 9.1 0.0 . 108 0.4 0.0 11.2 0.0 20.3
DIFFERENCE: 3RD REVISED VS FINAL BUD. 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
COMMANDER
CURRENT PLANNED EXPENDITURES 0.1 0.2 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.3
1991 FINAL BUDGET 0.1 02 0.0 0.3 0.0 00 0.0 0.0 0.0 0.0 0.3
DIFFERENCE: 3RD REVISED VS FINAL BUD. 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
GRAND TOTAL ESTABLISHED BRANDS
CURRENT PLANNED EXPENDITURES 90.4 14.3 6.9 111.6 585  85.9 6.8 6.0 1356 00 247.2
1991 FINAL BUDGET 91.0 144 109 1163 568 657 6.5 6.0 1351 00 251.4
0.6 -0.1 -4.0 0.0 . 02 0.3 0.0 .5 0.0 -4.2
M b o il M b4l
NEXT .
1891 CURRENT PLANNED EXPENDITURES 254.9 Q.0 200.7  455.8 0.0 0.0 0.0 0.0 0.0 455.6
B&H DE-NIC
1991 CURRENT PLANNED EXPENDITURES 505.7 0.0 111 516.8 0.0 79.4 42.6 0.0 122.0 638.8
CARTIER VENDOME
1991 CURRENT PLANNED EXPENDITURES 105.8 5256 0.0 631.4 0.0 0.0 ¢.0 0.0 0.0 631.4
GRAND TOTAL TEST PRODUCTS
1991 CURRENT PLANNED EXPENDITURES 8664  525.6 211.8 1603.8 0.0 78.4 42.6 0.0 122.0 1725.8

CISTORTTNZ



TOTPMSt1 ° TOTAL PHILIP MORRIS
‘ 1991 MEDIA BUDGET RECAP

1991 C.P.E. 1991 DIFFERENCE
AS OF 12/31/91 FINAL BUDGET C.P.E. VS. FINAL _ONEST.
v Wi M % v L SMM
ESTABLISHED BRANDS
PRINT
MAGAZINES 80.4 36.6% 91.0 36.2% -0.6 -0.7% 90.4
ROP 14.3 5.8% 14.4 5.7% -0.1 -0.7% 14.2
SUPPS/FSI'S 6.9 2.8% 10.9 4.3% -4.0 -36.7% 6.8
PRINT TOTAL 111.6 451%  116.3 46.3% -4.7 -4.0% 111.4
CCH
BRAND POOLS 56.9 23.0% 56.9 22.6% 0.0 0.0% 56.8
CORPORATE POOL 65.9 26.7% 65.7 26.1% 0.2 0.3% 64.6
- —QOUT-OF-POCKET 6.8 2.8% 8.5 2.6% 0.3 4.8% 6.8
STADIA 6.0 2.6% 8.0 2.4% 0.0 0.0% 6.0
OOH TOTAL 135.6 54.9% 135.1 53.7% 0.5 0.4% 134.2
ESTABLISHED BRANDS
SPENDING TOTAL 247.2 100.0%  251.4 100.0% -4.2 -1.7% 245.6
TEST PRODUCTS
SPENDING TOTAL 1.7 1.8 -0.1 1.7
GRAND TOTAL 248.9 253.2 -4.3 247.3
BUD H

THE FOLLOWING EXPLAINS THE DIFFERENCES BETWEEN CURRENT PLANNED EXPENDITURES AS OF 12/31/91
AND FINAL BUDGET:

OVERALL .
THE UNDERAGE THAT EXISTS BETWEEN CURRENT PLANNED EXPENDITURES AND THE FINAL BUDGET IS PRIMARILY
DUE TO THE INCLUSION OF MARLBORO FSIPRODUCTION COSTS IN MARLBORO'S FINAL BUDGET. THE REMAINING
DIFFERENCES ARE DUE TO LATE RATE ADJUSTMENTS OR SCHEDULED ACTIVITY. THE FOLLOWING WILL HIGHLIGHT
DIFFERENCES BY BRAND:
MARLBORO RED/LIGHTS:  -$0.3MM: NET RESULT OF COST ADJUSTMENTS IN MAGAZINES
(-$0.2MM) AND CORPORATE POOL (-50.1MM). '

MARLBORO MEDIUM: -54.0MM: INCLUSION OF FSI PRODUCTION DOLLARS IN FINAL
BUDGET. ~

MERIT: -$0.2MM: NET RESULT OF COST ADJUSTMENTS IN MAGAZINES
(-$0.4MM) AND CORPORATE POOL (+30.2MM).

B&H: +$0.3MM: NET EFFECT OF RATE ADJUSTMENTS MADE IN
MAGAZINES (+30.2MM) AND CORPORATE POOL (+$0.1MM).

VIRGINIA SLIMS: THE C.P.E. AND FINAL BUDGET ARE EQUAL, HOWEVER, THERE ARE

SOME INTERMEDIA ADJUSTMENTS MADE IN THE C.P.E. WHICH
VARY FROM THE FINAL BUDGET: -$0.2MM IN MAGAZINES;
-$0.1MM IN ROP; +$0.3MM IN OOH/OOP.

THE REMAINING BRANDS CURRENT PLANNED EXPENDITURES ARE EQUAL TO THE FINAL BUDGET:
PARLIAMENT BRISTOL
CAMBRIDGE BUCKS
ALPINE COMMANDER

£98T067702



MARLBORO RED/LIGHTS/ULTRA LIGHTS
1991 MEDIA BUDGET RECAP

1991 C.P.E. 1991 DIFFERENCE
AS OF 12/31/91 FINAL BUDGET C.P.E. VS. FINAL
MM % S % SMM %
PRINT

MACAZINES 26.4  33.1% 26.6 33.2% -0.2 -0.8%
ROP 0.8 1.1% 0.8 1.1% 0.0 0.0%
SUPPS/FSI'S 0.1 0.1% 0.1 0.1% 0.0 0.0%
PRINT TOTAL 27.4 34.3% 27.6 34.5% -0.2 -0.7%

OUT-OF HOME
_;MARLBORO'POOL 43.6  54.6% 43.6  544% 0.0 0.0%
~ TCORPORATE POOL 2.8 3.5% 2.9 3.6% -0.1 -3.4%
STADIA 6.0 7.5% 6.0 7.5% 0.0 0.0%
OOH TOTAL 52.4 65.7% 52.5 65.5% -0.1 -0.2%
SPENDING TOTAL 79.8 100.0% 80.1 100.0% -0.3 -0.4%

BUDGET HIGHLIGHTS

QN EST.
$MM

26.4
0.9
01

27.4

43.6
2.8
7.0

53.4

80.8

THE FOLLOWING EXPLAINS THE DIFFERENCES BETWEEN CURRENT PLANNED EXPENDITURES AS OF 12/3191

AND FINAL BUDGET:

QVERALL THE DIFFERENCE OF $0.2MM IN MAGAZINES AND $0.*MM IN CORPORATE POOL ARE

A RESULT OF LATE CREDITS RECEIVED IN THE RESPECTIVE MEDIA VEHICLES.

V9371055502
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' MARLBORO MEDIUM
1991 MEDIA BUDGET RECAP

1991 C.P.E. 1991 " DIFFERENCE
AS OF 12/31/91 FINAL BUDGET C.P.E. VS. FINAL ONEST.
VM % SV % M % SMM
PRINT |
MAGAZINES 209  355% 208 33.3% 0.0 00% 20.9
ROP 95  16.2% 9.5  15.1% 00  0.0% 9.3
SUPPS/ESI'S 0.3 05% 43 68% 40 0.0% 0.3
PRINT TOTAL 30.7  52.2% 34.7  55.3% 4.0 -11.5% 30.5
OH
~MARLBOROPOOL 8.7  14.8% 87  13.3% 0.0 0.0% 8.6
- ~ZAORPORATE POOL 15.8  26.9% 15.8  252% 0.0  00% f48
OUT-OF-POCKET 3.6 6.1% 3.6 57% 0.0 0.0% 3.7
OOH TOTAL 28.1  47.8% 28.1  44.7% 0.0 0.0% 27 .1
SPENDING TOTAL 58.8 100.0% 62.8 100.0% 4.0 -6.4% 57.6

BUDGET HIGHLIGHTS
THE FOLLOWING EXPLAINS THE DIFFERENCES BETWEEN CURRENT PLANNED EXPENDITURES AS OF 12/31/91

AND FINAL BUDGET:

OVERALL DIFFERENCE OF $4.0MM IN SUPPS/FSI'S IS DUE TO THE INCLUSION OF FSI PRODUCTION
CHARGES OF THE SAME AMOUNT IN THE FINAL BUDGET.

938708V F 02
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91MERITBUD MERIT
1991 MEDIA BUDGET RECAP

(INCLUDES MERIT MENTHOL BUDGET)

1991 C.P.E. 1891 DIFFERENCE
AS OF 12/31/91 _FINAL BUDGET _CPE VS FINAL __ONEST
M % M % MM % M
PRINT ,
MAGAZINES 5.1 48.8% 6.5 51.2% 0.4 -6.2% 6.1
ROP 0.0 0.0% 0.0 0.0% 0.0 0.0% 0.0
SUPPS/FSI'S 0.7 5.6% 0.7 5.5% 0.0 0.0% 0.7
_PRINT TOTAL 6.8 54.4% 7.2 56.7% 0.4 -5.6% 6.8
T T :
CORPORATE POOL 5.6 44.8% 54 42 5% 0.2 3.7% 5.2
OUT-OF-POCKET 0.1 0.8% 0.1 0.7% 0.0 0.4% 0.1
OOH TOTAL 5.7 45.6% 5.5 43.3% 0.2 3.6% 5.3
SPENDING TOTAL 12.5 100.0% 12.7 100.0% -0.2 -1.6% 12.1
BUDGET HIGHLIGHTS

THE FOLLOWING EXPLAINS THE DIFFERENCES BETWEEN CURRENT PLANNED EXPENDITURES AS OF 12/31/81
AND FINAL BUDGET:

OVERALL NET DIFFERENCE OF $0.2MM VS. FINAL BUDGET IS A RESULT OF THE FOLLOWING:
MAGAZINES: DIFFERENCE OF $0.4MM IS DUE TO BLIND CHALLENGE TRANSFER
OF $0.3MM REFLECTED IN FINAL BUDGET AND $0.1MM RECEIVED IN

LATE CREDITS.
CORP.POOL: INCREASE OF $0.2MM IS A RESULT OF BILLING ADJUSTMENTS.

éagiaavvoz
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91B&HBUD BENSON & HEDGES
1991 MEDIA BUDGET RECAP

1991 C.P.E. 1991 DIFFERENCE
AS OF 12/31/91 FINAL BUDGET  _C.P.E.VS. FINAL _ONEST.
M % M <% SMM %  _SMM
PRINT ' .
MAGAZINES 9.6 70.6% 9.4 70.7% 0.2  21% 9.6
ROP 0.0 # 0.0% 0.0 0.0% 0.0 00% 0.0
SUPPS/FSI'S 0.2 15% 0.2 1.5% 0.0  0.0% 0.2
PRINT TOTAL 9.8 72.1% 9.6  72.2% 0.2  2.1% 9.8
OCH
CORPORATE POOL 3.8 27.9% 3.7 27.8% 0.1 2.7% 3.8
~“DOH TOTAL 3.8 27.9% 3.7  27.8% 0.1  27% 3.8
SPENDING TOTAL 13.6  100.0% 13.3  100.0% 0.3 23%  13.6

# INCLUDES $36.2M DECEMBER ROP DROP

BUDGET HIGHLIGHTS
THE FOLLOWING EXPLAINS THE DIFFERENCES BETWEEN CURRENT PLANNED EXPENDITURES AS OF 1231/91

AND FINAL BUDGET:

OVERALL INCREASE OF $0.3MM IS A RESULT OF SCHEDULE AND RATE ADJUSTMENTS
IN MAGAZINES (30.2MM) AND ZONE ADJUSTMENTS IN THE CORPORATE

POOL ($0.1MM).
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91VSBUD VIRGINIA SLIMS

1991 MEDIA BUDGET RECAP
(INCLUDES PARENT & SUPERSLIMS)

1991 C.P.E. 1991 DIFFERENCE

' _AS OF 12/31/91 __FINAL BUDGET  CP.E VS FINAL  ONEST.
M % M % M % S

PRINT
MAGAZINES 15.5  38.6% 15,7  39.4%  -0.2 1.3% 155
ROP 0.0 0.0% 0.1 0.2% -0.1 0.0% 0.0
SUPPS/FSI'S 1.6 4.0% 1.6 4.0% 0.0 0.0% 1.6
PRINT TOTAL 171 42.5% 17.4 43.3% -0.3 =1.7% 17.1

o

-~ CORPORATE POCL 22.8 56.7% 22.8 56.7% 0.0 0.0% 22.8
--== .QUT-OF-POCKET 0.3 0.7% 0.0 0.0% 0.3 0.0% 0.3
OOH TOTAL 23.1 57.5% 22.8 56.7% 0.3 1.3% 23.1
SPENDING TOTAL 40.2 100.0% 40.2 100.0% 0.0 0.0% 40.2

BUDGET HIGHLIGHTS
THE FOLLOWING EXPLAINS THE DIFFERENCES BETWEEN CURRENT PLANNED EXPENDITURES AS OF 12/31/91

AND FINAL BUDGET:

OVERALL THOUGH C.P.E. AND FINAL BUDGET ARE EQUAL, INTERMEDIA ADJUSTMENTS
HAVE BEEN MADE:
MAGAZINES - -$0.2MM DUE TO COST ADJUSTMENTS.
ROP - -$0.1MM AS A RESULT OF CANCELLED ACTIVITY.
OOH/COP - +$0.3MM FOR ADDITIONS OF LOS ANGELES "BUS KINGS™ AND
LIGHT THIEVES.

CLS8TO6TT0G
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PARLIAMENT

1991 MEDIA BUDGET RECAP

PRINT
MAGAZINES
ROP

SUPPS/FSI'S

PRINT TOTAL
OCH
__ wPARLIAMENT POOL
_—=__CORPORATE POCL
OUT-OF-POCKET

OOH TOTAL

SPENDING TOTAL

BUDGET HIGHLIGHTS

CURRENT PLANNED EXPENDITURES OF 12/31/91 EQUAL

1981 C.P.E.

AS OF 12/31/91
S %
4.3 39.4%
0.1 0.9%
0.2 1.8%
4.6 42.2%
4.6 42.2%
1.6 14.7%
0.1 0.9%
6.3 57.8%
10.9 100.0%

1991
FINAL BUDGET
s 2
43 39.4%
0.1 09%
02 1.8%
4.6 42.2%
46 -42.2%
16 147%
0.1 0.9%
6.3 57.8%

10.9 100.0%

DIFFERENCE
.P.E. VS. FINA
MM 2
0.0 0.0%
0.0 0.0%
0.0 0.0%
0.0 0.0%
0.0 0.0%
0.0 0.0%
0.0 0.0%
0.0 0.0%
0.0 0.0%

1991 FINAL BUDGET.

ONEST.

4.3
0.1
0.2

4.6

6.3

10.9
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CAMBRIDGE
1991 MEDIA BUDGET RECAP
(INCLUDES CAMBRIDGE LOWEST)

1991 C.P.E. 19 91 DIFFERENCE
AS OF 123191 EINAL BUDGET  C.B.E, VS, FINAL ONEST.
MM 2 SMM % SMM % MM
PRINT
MAGAZINES 0.0 0.0% 0.0 0.0% 0.0 0.0% 0.0
ROP 29 56.9% 29  56.9% 0.0 0.0% 2.9
SUPPS/FSI'S 22  43.1% 22  43.1% 0.0 0.0% 2.1
PRINT TOTAL 5.1 100.0% 5.1 100.0% 0.0 0.0% 5.0
_JH -- -

_ = CORPORATE POCL 0.0 0.0% 0.0 0.0% 0.0 0.0% 0.0
OUT-OF POCKET 0.0 0.0% 0.0 0.0% 0.0 0.0% 0.0
OOH TOTAL 0.0 0.0% 0.0 0.0% 0.0 0.0% 0.0
SPENDING TOTAL 5.1 100.0% 5.1 100.0% 0.0 0.0% 5.0

BUDGET HIGHLIGHTS:

CURRENT PLANNED EXPENDITURES OF 12/31/91 EQUAL 1991 FINAL BUDGET.
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1991 MEDIA BUDGET RECAP

BUDGET HIGHLIGHTS:

1991 C.P.E.

AS OF 12/31/91
SMM %

PRINT
MAGAZINES 0.0 0.0%
ROP 0.0 0.0%
SUPPS/FSI'S 0.0 0.0%
PRINT TOTAL 0.0 0.0%

acH

__"CORPORATE POOL 2.7 77.1%
~OUT-OF-POCKET 0.8 22.9%
OOH TOTAL 3.5  100.0%
SPENDING TOTAL 3.5 100.0%

ALPINE

1991
FINAL BUDGET
SV %
0.0 0.0%
0.0 0.0%
0.0 0.0%
0.0 0.0%
2.7 77.14%
0.8 22.9%
3.5 100.0%
3.5 100.0%

DIFFERENCE
C.P.E. VS FINAL
SMM % -

0.0 0.0%
0.0 0.0%
0.0 0.0%
0.0 0.0%
0.0  0.0%
0.0 0.0%
0.0 0.0%
0.0 0.0%

CURRENT PLANNED EXPENDITURES OF 12/31/91 EQUAL 1991 FINAL BUDGET.

SMM

ON EST.

0.0
0.0
0.0

0.0

3.5

3.5
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BRISTOL
1991 MEDIA BUDGET RECAP

(INCLUDES BRISTOL LOWEST)

DIFFERENCE

%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

SMM

0.0
0.2
0.5

0.7

1.5

2.2

1991 C.P.E. 1991
AS QF 12/31/91 EINAL BUDGET C.P.E VS FINAL ONEST.
SVM % sMM % $MM
PRINT
MAGAZINES 0.0 0.0% 0.0 00% 0.0
ROP 02  9.1% 0.2 9.1% 0.0
SUPPS/FSI'S 05  22.7% 05 20.7% 0.0
PRINT TOTAL 0.7 31.8% 0.7  31.8% 0.0
CORPORATE POOL 0.0 0.0% 0.0 0.0% 0.0
OUT-OF-POCKET 15 58.2% 15 68.2% 0.0
OOH TOTAL 15  68.2% 1.5 68.2% 0.0
SPENDING TOTAL 2.2 100.0% 2.2 100.0% 0.0
BUDGET HIGHLIGHTS:

CURRENT PLANNED EXPENDITURES OF 12/31/91 EQUAL 1991 FINAL BUDGET.
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PRINT
MAGAZINES
ROP

SUPPS/FSI'S

PRINT TOTAL

CCH
CORPORATE POOL
~ = OUT-OF-POCKET

———

OOH TOTAL

SPENDING TOTAL

BUDGET HIGHLIGHTS:

BUCKS

1991 MEDIA BUDGET RECAP

1991 C.P.E. 1991
AS_OF 12/31/91 BEVISED BUDGET
SMM % SMM %

7.5 36.9% 7.5 36.9%

0.5 2.5% 0.5 2.5%

1.1 5.4% 1.1 5.4%

9.1 44.8% 9.1 44.8%
10.8 53.2% 10.8 53.2%

0.4 20% 0.4 - 2.0%
11.2 55.2%  11.2 55.2%
20.3  100.0%  20.3 100.0%

DIFFERENCE
C.P.E. VS, FINAL

SMM %
0.0 0.0%
0.0 00%
0.0 00%
0.0  00%
0.0 00%
0.0  00%
0.0 0.0%
0.0  0.0%

CURRENT PLANNED EXPENDITURES OF 12/31/91 EQUAL 1991 FINAL BUDGET.

ONEST.
sMM

9.1

10.8
0.4

20.3

2881067508
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|

PRINT
MAGAZINES
ROP
SUPPS/FSI'S
PRINT TOTAL
OH
__” CORPORATE POOL
" OUT-OF-POCKET
OOH TOTAL
NON-SCHEDULED

SPENDING TOTAL

BUDGET HIGHLIGHTS:

1991 MEDIA BUDGET RECAP

1991 C.P.E.
AS OF 12/31/91
MM 2
0.1 33.3%
0.2 66.7%
0.0 0.0%
0.3 100.0%
0.0 0.0%
0.0 0.0%
0.0 0.0%
0.0 0.0%
0.3 100.0%

COMMANDER

%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

$MM

0.1
0.2
0.0
0.3
0.0
0.0
0.0

0.0

19 91 DIFFERENCE
EINAL BUDGET CP.E VS FINAL ONEST.

Sy % SVM-

0.1 0.0% 0.0

0.2 0.0% 0.0

0.0 0.0% 0.0

0.3 0.0% 0.0

0.0  0.0% 0.0

0.0 0.0% 0.0

0.0 0.0% 0.0

0.0 0.0% 0.0

0.3 0.0% 0.0

CURRENT PLANNED EXPENDITURES OF 12/31/91 EQUAL 1991 FINAL BUDGET.

0.0%

+36¥70¢

Vs

0.3



%0°001
%0°001 €0
“%0°0 0°0
%00 00
%00 00
%0°001 €°0
%00 00
%l 99 20
% tE 1°0
% NS
HVY3IA VLi0OL

%0°001
%0°0
%00
%00
%0°001
%00

%00
%0001t

%

%EEE

170

00
00

NS

%0°001L
%0°0
%00
%00
%0°001
%0°0

%0001
%00

%

%l°99
rAN1)
0°0
00
00
rAN Y
00

¢o
00

N

H3THVND HLYNOd

H3IHvnO AdiHL

2044961885

‘S3HNUANTJX3 AIANNYId INFHHND NO adsvd.

%00 %00
%00 0°0 %0°0 0°0
%0°0 0°0 %0°0 0°0
%00 00 %00 00
%00 00 %0°0 00

!

%0°0 0°0 %0°0 0°0
%00 00 %00 00
%00 00 %00 00
%00 090 %00 0o
% WIAS % WiNs
HILTHVNO ANOJ3S HILUVNO isyd

. dVO3H 139ang AHILHVND 1661

H3IANVYWWNOOD

Yo
nWwe 1vioL ONIGN3IdS
V101 HOO

13X00d-40-1N0
100d 31vHOdHOD
HOO

Iv101l 1INIdd

SI1S4/SddNs
dOH
SANIZVOVIN
INidd



(vig 38}
VINHOLITVO

YNOZIWV

313d 1S ‘'VdWvL

NO ANV “3'd D JHL SYIYIHM ALIAILOV IS4 1231434 LON O4 S139aN4g TvNId 3HL W

s'szLt
8'szLl

171E9
¥'1e9

8'8E9
8'8€9

9°6SY
9'GGY

W$

ANVHO

"SINNODSIA 31va-OLd

204430188¢

N 1531434 1ON $304 139ANd T¥NI4 IHL WO'889% 40 139an4 TVNI4 SNSHAA WI1E9S V101 STLVNILST HILHVD

'Od SFIHNDIA ILVINLLSE

0 b¥r$ 40O 1390N8 TVNIJ SNSHIA W9 SS+$ TYLOL STLVNILST IX3N

SIHDTTHOH T35ang

"SINIWLSNNAY 31vd 10343

S3UNOIY ILVNLLST NO GNV GINNVID INFHHND NI STONVHD,

ozzL 9ev veL S'€091 8lie £'529 v'998
oz2t 9er veL 8'c091 gLe 9'525 ¥ 998
0o oo oo L1E9 oo T4 8501
oo 0o 00 v 1E9 oo 9°62S 8°'s01
i
ozezr 9'ey veL 891G L 00 £'50S
ozzr 9'ey v'6L 891§ Lt 00 LS50S
00 00 00 966y 1002 0o 6 ¥S2
00 00 oo 9's5¥ L o002 0o 6¥S52
ns nws W$ w$ ns
WIOL do0 1004 dus0 WIOL 3SI535ddns  doH  TJNIZVSVA
HOOAINO 1Nidd

dv23d 139ana vIganw 1661

S1DONAOHd 1S31

FLYWILST NO L1661

SIHNUANIIXI QINNVId INTHUNO 1661
S19NQ0Hd 1531 TV101L

JLVWILST NO 1661
SAHUNLANTEXT 3NNV INFHUND 1661
<JWOAaNIA HILHVOD

JLVNILS3 NO 1661
SIHNLIANIIX3 3NNV 1d INSHUND 1661
JOIN-3a S3903H ® NOSN3d

JLVYWILST NO 1661
SIHNLANIIX3 GINNVId INFHUND 1661
IX3IN



MEDIA INDUSTRY HIGHLIGHTS

+ The American Newspaper Publishers Association, the industry lobbying group, and

the Newspaper Advertising Bureau, which promotes newspapers as an advertising
medium, said they will merge in July and form the American Newspaper
Association. The move is designed to help the beleaguered industry speak with a
single voice in Washington and on Madison Avenve.

The Publishers Information Bureau reported the third-largest decline in total annual
advertising pages for magazines since the association began tracking those figures
in 1950. Total pages fell 8.7% in 1991.

Mademoiselle is shuffling its editorial lineup to focus more heavily on fashion and
beauty while strengthening its position as a younger sister to Yogue. Starting with the
February issue, Mademoiselle's editorial, currently filled with stories on such topics as
relationships and careers, will focus solely on fashion and beauty coverage. The
editorial changes may be accompanied by a redesign and, possibly, a new logo for
the 56-year-old magazine, according to publisher Ms. Lewit-Nirenberg. Mademoiselle
carried 1,067.6 ad pages through October, a 16.3% decline from a year earlier.

Hearst Corporation's Conngisseyr magazine will cease publication with its February
issue. Some features of the 91-year-old monthly will be incorporated into Hearst's

Town & Country magazine. Connoisseur's subscription list will be merged with that of
Town & Country, increasing that magazine's rate base to 475M from 440M. Town &

Country is expected to deliver an average monthly rate base of more than 600M in
1992. |

New York Woman magazine ceased publishing with the December/January issue,
citing the continuing recession and a drop in advertising. Advertising pages dropped
to 400 last year from 468 pages in 1990: at its peak in 1988, the magazine had 640 ad
pages. Circulation for the 10 issues annually was 110M.
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OMPETITIVE SPENDING

A. CURRENT EXPENDITURES

PROJECTED, 1991

$ MILLIONS
COMPANY MAGS ROP FSIs/SUPPs OOH TOTAL %IND
PHILIP MORRIS 156.8 12.9 7.3 108.8 285.8 419
R.J. REYNOLDS 51.2 8.8 15.6 90.2 166.8 24.4
B&W 31.6 1.0 1.0 31.7 65.3 9.6
LORILLARD 23.5 2.1 5.9 62.0 83.5 13.7
AMERICAN 38.8 1.3 12-8 12.2 65.1 85
.. LIGGETT & MYERS 3.4 1.4 0.9 0.2 5.8 0.9
TOTAL 305.3 28.5 43.5 305.1 682.4 100.0

PROJECTED, 1991 VS. REPORTED, 1990

$ MILLIONS

COMPANY PROJECTED,1991 REPORTED,1990 % CHANGE
PHILIP MORRIS 285.8 304.2 -6.0
R.J. REYNOLDS 166.8 185.9 10.3
B&W 65.3 40.0 63.3
LORILLARD 93.5 | 108.6 13.9
AMERICAN 65.1 58.0 43
LIGGETT & MYERS 5.9 61 3.3
TOTAL 682.4 712.7 -4.3

B. COMPETITIVE HIGHLIGHTS-

In March, R.J. Reynolds Tobacco Co. will unveil a fatter version of ts Camel filter cigarettes. called Camel
Wides. Came! Wides are about two millimeters thicker than standard cigarettes and are slightly shorter. The
smoke contains a new blend of tobacco, intended to give a smoother, milder tlavor than the standard
Camel blend, but the new Camels are expected to register on the high end of the tar and nicotine scale.
Camel's total share of the US cigarette market fell to 4% for the first nine months of 1981, down from 4.5%
in 1990. Billboards, created by Mezzina/Brown inc., will feature two camel caricatures, both slightly pudgier
than the original Joe. One pitches full-strength Camel Wides: the other hawks a lower-tar, lower nicotine
version of Camel Wides. ’

Loriltard is introducing a brand, aimed at women, in the lower priced segment of the cigarette market.
Style, as the 100-millimeter brand is called, is being advertised in a print campaign by Saatchi & Saatchi
Advertising in New York, which aiso handles Lorillard's full-priced True brand. The ads show a smiling
woman next to a stylized, pastel-colored "S" and the words "super low priced.” The brand will compete
with full-priced women's brands, Virginia Slims and Capri, as well as lower-priced women's brands tike
Misty.
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